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Figure 3 Internet Is Now The Most Popular Source Of Product Info For Europeans Under Age 55

“Please indicate the top three media sources you currently depend on the most
for obtaining product information.”
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Source: European Technographics® Benchmark Survey, Q2 2010



m Share of time spent online grew across generations

Internet
Internet | Television [ Radio [ Magazines [l Newspapers % change
from 2004*
16to 24 42% 4% 17%
35108 on ek
45 to 54 25% 7% 7%
Sstost| e [ sk ST
65 and ’

older 7% 13% 3%

Base: 20,946 European consumers (EU-5%)
*Base: 18,423 European consumers (EU-5)
(percentages may not total 100 because of rounding)

Source: European Technographics® Benchmark Survey, Q2 2010
*Source: Forrester’s Consumer Technographics Q2 2004 European Study
fNote: EU-5 includes France, UK, Germany, Spain, and ltaly
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THE
CONVERSATION
PRISM

Brought to you by Brian Solls & JESS3
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DE LA GENTE CREE EN
LAS RECOMENDACIONES
DE OTROS
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- SHARE.

m¥ VOTE.
STAKBUCKS IDEA =

Share Your Idea View All Ideas Ideas In Action About This Site

—— Help shape the future of Starbucks - with your ideas
Sign In You know better than anyone else what you want from Starbucks. So tell us. What's your Starbucks
to share, vote Idea? Revolutionary or simple-we want to hear it. Share your ideas, tell us what you think of other
& discuss people's ideas and join the discussion. We're here, and we're ready to make ideas happen. Let's get
started.
& v <
r
@, search o = S -
share vote discuss see

I ssuTGE Post your Starbucks Check out other Talk about ideas This is the proof.
2 PRODUCTS Idea - from ways we people's ideas and with other See which of your
Ol 8 Brrtincicnis Ditaks’ 16768 could improve to vote on the ones customers and our ideas were the most

- P 3 ’ things we've never you like best. The Starbucks Idea popular and watch
Tea & Other Drinks 5,130 even thought of. community votes, Partners and help as we take action.
Food 7,219 The community make them even

Merchandise & Music 3,058 decides, better.

Starbucks Card 3,918

Other Product Ideas 4,884
B2 EXPERIENCE

Ordering, Payment & Pick-Up 4,246 s o cndotcs = T AT

Atmosphere & Locations 7,150 OTE-

Our Partners (Employees) 1,560 US Starbucks VS EU Starbucket 43 minutesis) Ago @ QUESTION OF THE DAY
Other Experience Ideas 4.514 3



THE FORD STORY Ford iz different — Join the Converzation a SHARE THIS 5ITE + SUBSCRI\E | (] u

WHATWEREDOING -+ WHATWEBULD ~ \WHAT OTHERS ARE SAYING - FORD SOCIAL HETWORKS

t
f%prd story E

Het-weather Testing the Next-generation Ford
Focus

O agustze 200

story
shereece ¢c©

Thank God For My Ford Explorer

On this site, consumers
are invited to submit

Hot-weather Testing the Next-generation Ford Focus new ideas.

This Trip frouch Spain is navataion 1o these Ford endineers

in the spotlight
The videos, photos and articles that are the Ford Story Moet Recent | Most Viewed

1 .

get involved

Connect with us and be part of the Ford Story

What Women Wanit i d '

Comersalnns netween blioggers and Ford ex¥20s on yﬂur iaeas =

thetopics that mater mostiowomen Got a cool ideafor Fard? Let's haar it.
Read the full article

get updates =

Live Chat with Mustang Chicf Engineer Dave Be ameng the first to know about Ford.
Pericak

‘Email

Ifyau love Mustangs, thisis s comversation you will want
fo join *Confirm Ermail

Head the full article ‘Aist Naine

9 : - ‘Last Name
Dimmenk ajjirsk 17, 2010 “Fip Code




amazon com Hello, Enrlque Burgos. We have recommendations for you. {Not Enrique?)
S Enrique's Amazon.com o) Today's Deals | Gifts & Wish Lists | Gift Cards

Your Amazon.com

Your Browsing History

Recommended For You Rate These ltems Improve Your Recommendations Your Profile

Enrique, Welcome to Your Amazon.com (If vou're not Enrigue Burgos, click here.)

Today's Recommendations For You

Here's a daily sample of items recommended for you. Click here to see all recommendations.

Page 1 of 30
DE! Is] DE! DE!
LOOK INSIDE! g IINSI : LOOK INSI LOOK INSIDE! LOOK INSI .[}L_.’lle‘Sl
l%{l;cénlfss e FLIP THE
Mode | '
Generation i G IpBﬂUND FUNNEL
: _ UHETING
gh 5| DL
| ®
e b b
Business Model Generati... The New Rules of Marketin... Social Media Metrics: How to ProBlogger: Secrets for Inbound Marketing: Get Found  Flip the Funnel: How to Use
(Paperback) by Alexander {Paperback) by David Meerman  Measu... (Hardcover) by Jim Blogging... (Faperback) by U... (Hardcover) by Brian Exis... (Hardcover) by Joseph
Osterwalder Scott Sterne Darren Rowse Halligan Jaffe
Yrirdrirdr (s1) §23.07 Fririrdrdy (254) $13.57 Frirdridrdy () $16.47 Hrindirdnir (23) $16.49 Frirdridy (118) $16.47 Yrindnidy (17) 1997
Fix this recommendation Fix this recommendation Fix this recommendation Fix this recommendation Fix this recommendation Fix this recommendation
New For You"®
LODK INSIDE! LOOK INSIDE! THETRUTH AROUT LOOK INSIDE!
PERSOMNAL PERFORMANCE

SOCIAL MEDIA

The Social Media Bible: Tactics, Empowered: Unleash Your The Big Bang Theory: The Co... The Truth About Personal UnMarketing: Stop Marketing. Guerrilla Social Media Ma...
To... {Paperback) by Lon Safko Employee... {Hardcover) by Josh  DVD ~ Johnny Galecki Performance {Collection) (Kindle  5... (Hardcover) by Scott (Paperback) by Jay Conrad
Yrirdrdedr (22) $19.77 Bernoff Frindnindr (7o) $28.00 Edition) Stratten Levinson

Fix this recommendation s (40) $18.45 Eix this recommendation Froiniririy (2) $16.36 Frinirdnir (22) $16.47 Froinicfes (4) $14.93

Fix this recommendation Fix this recommendation Fix this recommendation Fix this recommendation



amazon.com Hello, Enrique Burgos. We have recommendations for you. (Mot Enrique?)
<4 Enrique's Amazon.com | /i Today's Deals | Gifts & Wish Lists | Gift Cards

Advanced Search | Browse Subjects New Releases | Bestsellers

The New York Times® Bestsellers Libros En Espariol Ba

Click to LOOIK INSIDE!

e

JOEH BERNOFE
...... # Grpmad el

TED SCHADLER

empowered
ripert
i

tramfurn
par BT

Share your own customer images

Search inside this book

K IHEGE

Empowered: Unleash Your Employees, Energize Your Customers, and Transform Your Business [Hardcover]
Josh Bernoff [+ (Author), Ted Schadler (Author)

Friricdods ) (40 customer reviews) Share ] [}

List Price: $27.95
Price: $18.45 & eligible for FREE Super Saver Shipping on orders over $25. Details
You Save: $9.50 (34%)

In Stock.
Ships from and sold by Amazon.com. Gift-wrap available.

37 new from $16.75 15 used from $13.44

Formats Amazon Price New from Used from
Kindle Edition $13.79 - -
Hardcover $18.45 §16.75 513.44
Audible Audio Edition, Unabridged $18.10 or Free with Audible 30-day free trial

Price For All Three: $53.18

W' Add all three to Wish List |

Show availability and shipping details

#This item: Empowered: Unleash Your Employees, Energize Your Customers, and Transform Your Business by Josh Bernoff Hardcover $18.45
Eauy-ln: Saving Your Good Idea from Getting Shot Down by John P. Kotter Hardcover $14.96
#The Other Side of Innovation: Solving the Execution Challenge (Harvard Business Review) by Vijay Govindarajan Hardcover $19.77
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iGRACIAS!

Enrigue Burgos

Director de

Marketing Relacional \idad Edicorial

B www.enrigueburgos.com

L]
GM : || eburgosgarcia@gmail.com
I.\.H\“.‘\i\ ‘ :

twitter.com/eburgosgarcia

www. linkedin.com/in/eburgosgarcia

Linked [T}

www.facebook.com/enriqueburgos
facebook

XING p www.xing.com/profile/Enrique_Burgos2
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